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Nagoya Sales Office: 4-711 Hikiyama, Meito-ku, Nagoya 465-0002
TEL 052-778-6681 FAX 052-778-6695

KIE S EF T559-0033 ABRMfE IXEEH1-3-98

Head office: 3-3-7 Bingomachi, Chuo-ku, Osaka 541-0051
TEL 06-6268-1415 FAX 06-6264-5170

FLIRE SR T003-0023 ALRHEAXEEED8T Hib2-255 $H35FHEIL4F

Osaka Sales Office: 1-3-98 Nanko-naka, Suminoe-ku, Osaka 559-0033
TEL 06-6613-3377 FAX 06-6613-3394

@l =S T700-0971 MLMILXEH3-13-39 HHEVY—EIL2F

Sapporo Sales Office: Tajika Bldg.Il,4F, 8-2-25 Nango-dori, Shiroishi-ku, Sapporo 003-0023
TEL 011-865-2227 FAX 011-863-8587

& E M T981-1226 SHERMMBIFIRMES1-5

Okayama Sales Office: Noda-center-biru 2F, 3-13-39 Noda, Kita-ku, Okayama 700-0971
TEL 086-245-2255 FAX 086-245-4009

ILE S5 T733-0035 LEMARMEEE5S-9-11

Sendai Sales Office: 81-5 Uematsu-aza-nishikida, Natori, Miyagi Pref. 981-1226
TEL 022-382-7156 FAX 022-382-7169

BHEIESEM T340-0034 HEREMKIIEI2179-17

Hiroshima Sales Office: 5-9-11 Minami-kanon, Nishi-ku, Hiroshima 733-0035
TEL 082-293-3615 FAX 082-293-3643

W\EEZSM T815-0083 EEAMERE=1-5-10 TXT—MEZEEED

Kanto Area Sales Office: 2179-17 Hikawa-cho, Soka, Saitama Pref. 340-0034
TEL 048-928-9904 FAX 048-927-9935

[EAREZEM  T243-0032 #R/IIREATHREH1-11-37

Fukuoka Sales Office: Estate More-takamiya-dori, 1-5-10 Takamiya, Minami-ku, Fukuoka 815-0083
TEL 092-522-2312 FAX 092-524-1293

EREESMR  T891-0114 BRSMH/IMAR2-13-7

Atsugi Sales Office: 1-11-37 Onna, Atsugi, Kanagawa Pref. 243-0032
TEL 046-225-0410 FAX 046-223-4461

Kagoshima Sales Office: 2-13-7 Komatsubara, Kagoshima 891-0114
TEL 099-267-9228 FAX 099-260-0449
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Committed to creating tomorrow’s affluence for consumers today.
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Yuji Tanaka
President & COO
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Ryoichi Matsumoto
Chairman & CEO
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Message from the President

The Koizumi Group started doing business over 300 years ago when founder Tahee Koizumi began trading in linen in 1716.
By building on our long history, which has encompassed the long and turbulent Meiji, Taisho, and Showa eras
(1868-1989), we have succeeded in establishing ourselves as a unique “developer/supplier” to the small appliance
market.

Today, with our ideal combination of house brand products exhibiting our planning and development expertise and our
dominant brands from Japan and other countries demonstrating the advantages of our agency business, we have
established a business model that stimulates demand by offering the promise of a rich lifestyle. This enables us to inspire
customers with a sense of discovery and novel experience as we recommend products at the sales counter.

Underlying our history is our commitment to “daily small innovations,” creating a cumulative effect that contributes to a
change of lifestyle while always taking the consumer’s perspective without remaining wed to one product or one strength.
This initiative changes with each employee’s discoveries or product inspirations as reflected in “the wisdom of daily life,”
evolving as an intangible business asset with unlimited potential.

In future, we intend to adopt “richness of quality” over “pursuit of quantity” as our principal business focus as we
accommodate changing times. We will further enhance the brand value of Koizumi Seiki as a place where our employees
can achieve their goals, as a partner promoting harmony and mutual prosperity with our suppliers, and as a navigator of
richer lifestyles for consumers.
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[Ejj_ck LJJ 0)*%*$ “Sanpo Yoshi” as a business principle

INRAE NRIIW—T) O TE N DOEER TH D= FLDIEEZ/NRBIZELERZDDNAZS|E
BMOTVET . =HFLERF FTIFEEVWFANHICHEL, FHRICHEM I ZONRVET CHDEVD
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Ever since our founding, the Sanpo Yoshi spirit that underscored the business practices of the Omi Merchants has
been irremovably woven into our DNA. Put simply, Sanpo Yoshi means to do business in a manner that pleases
both the vendor and the buyer, and duly contributes to society. The Omi Merchants were nationally oriented when it
came to marketing; they did business all across Japan by building a nationwide sales network around a main office.

Integral to that, they believed that earning the trust of the local community was paramount to moving into other
areas, which led them to the Sanpo Yoshi principle. At Koizumi Seiki, that win-win-win mindset carries on still today.

INRTIU—DH5d+ History of the Koizumi Group

o B NRAER.
TR DT CEREFEE) Z(FUHD

eThe company’s founder, Tahee Koizumi, begins
dealing in linen cloth (as part of the feudal economy).

o IR I — FERBILTE, 6/LENRFBH A
VAN R % BT (RED A FRELD) (S [TIARERR
S s RS, COEE [AIEORR N TES

*The Koizumi Group marks its first year as a modern enterprise.
Shinsuke Koizumi, the sixth-generation descendant, opens the
Tachikiya Morinosuke Shop in Bingomachi, Senba, Osaka (current
location of the company’s headquarters). This occasion marks the
emergence of our “founding spirit.”

© AN T ERA R ZERIT
*Goko Seiki Kogyo Co., Ltd. is established.

o 18 [I\REFRI S Ctiin. ERZRE I 28848 (B
A BE-ENSE) OME HEYEEUTERE. 20% BRIV,
BHAN=T ARBE BIRI VRBENESEELKR
*The company is renamed “Koizumi Sangyo Corp.” and is
reconstituted as a producer and seller of instrumentation (wiring
accessories and electric heating devices) that uses electricity as
its heat source. The business is later expanded to include oil stove
burners, oil stoves, gas apparatuses, and lighting fixtures.

(INRREBSHARTU 1L DERIL) (Establishment of Koizumi Seiki Corp.)

1976
(E87051)

© REEAF [CRREFBIBLIEAT RS A P —HKEvh
*A hair dryer marketed and developed for household
use becomes a huge hit.

O REEXFRPORAL] DT 2B [HE | ZFHTT
*The company introduces “Keisetsu,” the furniture industry’s first
study desk incorporating a fluorescent lamp.

o FEBDBICWEULW BT +E KT IHD
RAKEZE DS E BN SA I —FTRI | Z=FTT
*The “Rider desk” study desk is introduced featuring a
child-friendly incandescent and fluorescent light fixtures.

O ERIERITREFAIIVINZDOEN] ZHT
*The company introduces the industry’s first z

“Shiki-no-tsudoi” furniture-style kotatsu
heated table.

S INRII—TFDRIFE10BFERR. [T1 77 TRR]ENE
*The Koizumi Group celebrates its 110th
anniversary with a “takeoff party.”

O \REES () DIEBINEICK ) . BBBEABICBI 2EX. B
[ELED  URBASEARCETAELUCRERADOZLZSHL. [I\R
) st A EET (EARER) AR S EEERIE
eWith the reorganization of Koizumi Sangyo Corp., Koizumi Seiki
Corp. is established in April with ¥200 million in capital. It
incorporates the sales departments of the Trading Division and
Lighting Division.
OREZMICTE LI TRE(1994F / FUIVIE—F RS,
19984 /N T4 wIE—FRS)
*Offshore fairs on luxury cruise ships are held.
(Orient Venus in 1994, Pacific Venus in 1998) &

© 98 /R (EH0) BT

eIn September, the Koizumi Seiki Building is completed in Soka.

.u
eDistribution centers serving the entire nation begin operation in
Nanko, western Japan (2000), and Saitama, eastern Japan (2004).

© AEO (RRESHE) D& ZZ (12 (20014F)
*The company is granted approval as an AEO

o 2BZETIVAN—T BYRARDR
&) FaH4-778 (20004F) . :RE A
% (20044)

(Authorized Economic Operator) (2001).

o \RAEHI AT OB EBFLN S BIRTIL, AEOKIAS
2007 b F OB (S A
(FRE19) *The Koizumi Seiki Business Development Department is spun off
as ALPHAX. KOIZUMI Corp.

© /\SRRES (%) BISI 20 EFECR T T

2008 “LIFE SOLUTION 2008" ZZR8f&

(FRi20) eKoizumi Seiki celebrates its 20th anniversary by holding :
the “Life Solution 2008 fair.

©1SO14001535EEUS (A4t)
*|SO 14001 certification is acquired. (Head office)
0 IAFIB R/ IIVIT VA FIDEEFRYSTVCM(20104F)

*The 1st nationwide TV commercial of VIDAL SASSOON Magic
Shine is launched in 2010.

0 [TRTRSA V7 —] CHIDHREFAREFENM (201246)
*The 1st press release of the Bijouna product line,
“Hair Dryer Este,” is launched in 2012.

°© BAREZ5E9,.3005M(C1BE (20124)
eCapital is increased to ¥593 million in July (2012).

0 IAUYT R/ )V TS5A 7 —=H5T,
KevhEmes (201345)

*The Philips “Non-Fryer” is launched and becomes a
huge success in 2013.

© A R=T)0—F UNREZEI\RMEE) T 5> NRIHT (20154)

*The Koizumi Group (comprising Koizumi Sangyo Corp. and

Koizumi Seiki Corp.) launches a public
relations campaign to promote its newly KOIZUMI
updated brand (2015). _BSRENSD

o I\RTIV—TRIE300BEEL R T NI~ BISI00RHE
LIFE SOLUTION 2016F3f&(2016%F) ?

oL ife Solution 2016, a fair to celebrate the 300th

anniversary of the foundation of the Koizumi Group, znzes cnnss
is held in 2016.

° BBBBH\REs (F8) BRAT] 2R (20165F)
eKoizumi Seiki (Hong Kong) Limited is opened as a Hong Kong
office. (2016)

o RChESBFA [E1E8 (R BEARATE] ZFH=R

eKoizumi Seiki (Shenzhen) Limited is opened as a Shenzhen office.
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Koizumi Seiki’s Business Model

72 H1E A—h—BRpe M CHER e 2 H b ol A—H— &RV F—T7,

We are both a manufacturer and distributor.

WEBIE Y= T4V E S EE EREETVERIET TS YRA—H—%E BERHDELZEAXA—H—TSVRD We are both a manuf.actur.er and disFributor. A§ a manufacturer, we do our own marketing activities, then plan and develop

- = N A e NS N sy O products under the Koizumi brand, while, as a distributor, we represent and sell brands of well-known manufacturers from Japan
Rt RRWVIRTT T SREERORG TR NTNIX—A—INY T —TT ZU T BRSBTS EE S EmAEE and abroad. We are especially skilled at finding and procuring good products of other manufacturers, arranging them into
DI THY . INSOERBZERL BN CEICT Y — U RERIEICRUNMKFTUIBZRET DIENTADERH TY,

marketable formats and proposing ways and venues to sell them that stir demand.

(" N\ (
- - > ERIETRIRFRICENT—A—ADBESLDZ—XBZBIRXICDDTVNE T Ffc. W FNIBWVEESR B HUET .
‘BLEhBEFNBEH IWeBHhTEBRLE \ 5 % ¥l

ZDESBRH T BICEBEREBICBIFDHULLSA TRIAIDT A F 7 ZRELREITDZE T,
Strengths rooted in “identity” What we can do

In this age of growing diversity, consumers have all sorts of needs. And, many are unwilling to compromise when it comes to personal values. In this context,
we “continue to propose new lifestyles through home appliances.”

>

1EE1#HZEER LU BERARED=—X%
SR E R A NUAH RiR s 1= ia mERE R
Solid purchasing system Procurement of carefully
based on one supplier scrutinized products that

per sector BHER REERSOER match Japanese market needs
NAJL
Koizumi brand products Products we represent and sell as a distributor

E w )( — 73 —/7‘\5 y |<\ Japanese manufacturers/brands

RN=TUF420
ESLO=—XICHAD
Bx@mmOEE-FHF. BR5EH

<BEUDZ—R=ZRRTDHBOD a R 5591')( -5 _/7‘ SR Overseas manufacturers/brands
i @B, 855 l | -
. AL TARY FSIvT ALOV ERKE -IAH— Planning, development and 14 — IrIvAY— Tlkr— YZwr7— RAU
Planning, development and sales of ?rodgcts TOTO +/¥O% 7SIV T4V TUVRA sales of products that solve - .. \ I RA—= JUSY aAVIT T4T7—)
that meet consumer needs under the Koizumi brand YpH— 9=9 FIARS R—FF — consumer needs \ #I |-,s —— EZZTFLYY  TAUw TR AT

-Aiphone -Arromic -Omron -SAN-El Faucet -Tiger Information - Information | *Energizer -K&rcher -Sonicare -Nestlé
+TOTO -Paloma -Aladdin -Alinco -Cleansui sharing Cr— _1 sharing -Vidal Sassoon +BRITA -Conair -T-fal
: ‘Nespresso +Philips -Melitta

-Jaguar -Tanita -Toyotomi -HOCHIKI

=HIES<KH) EFRIMICEDER e =—2%
_ % ) = & Qg - =‘ SIRIVBFT BRI P2 A
SRS (TR 1 e SR 73 1 =

Proposals of effective Feeding back
point-of-sale formats that information on
== Zn A
70 U 172—;%* j ] match current lifestyles new market needs

POS development

Proposals of effective point-of-sale formats
to large volume retailers

Eﬁ?“ﬁﬁ Retailer

Electric Store {4 HOME CENTER DISCOUNT STORE

oo EESSSRER ooo o O o 090009 i i W 001

GMS

I—FrVIAIVT

Merchandising

GCBHAX—H—)
BAHAX—D—DFEIEE
BAMIBETDIT SV REE
<Overseas brands>

Discovery and penetration of overseas brands
in the Japanese market

&E5& Consumer

(EARAX—H—)
EaDHMUWEERR &
ARFEIRE S KLU HRIEHLK

<Japanese brands>

Discovery of new values in products,
sales proposals and market expansion

U

03 KOIZUMI SEIKI Company Profile

\_ g

KOIZUMI SEIKI Company Profile 04




KOIZUMIEHEDS A7 v

Koizumi Products Lineup

N0 I ENS

KOIZUMIR i o

Born from creative ideas and manufacturing capabilities—Koizumi brand products

ZEDUDE/ DL E

Points of unique manufacturing and different ideas

KOl

_E

RER ROERDEHTHY.
REEICTEDOTERLET,

Pursue quality as a top priority
because it is the most
fundamental requirement of
products and services.

FAL)EER

EASEeIoTASE]

‘BRBEFELEEMSTED
EWSZEEKRLET .

Pursue ways to use products
that consumers find easy to

eam and master LTI LI BB ST 12D
FHAVEERUFT

ZUMI

FEBN'HD

DESION|

SEEDRNA b

YIFIWTHDIPT,

HREZIERLET

Pursue functionality that is

makes life more comfortable.

EFERRT.
AROHEICRE >/ EIEREET
EMIBIEEERLET,

We seek to offer a reasonable price

that matches product value from a
consumer perspective.

Pursue designs that are highly
practical from a lifestyle perspective.

24BF5@. SA 7Y =V ICHhE RV ZRE (Ea—FcEm)

Anytime, anywhere... Offering beauty suited to your lifestyle, 24 hours a day. {Personal care products)

EFEV—VDERRE. A TAIAILDE bR RN DIIFEICIER.
BERDELICHADEBEL T PELE" - "Weh " Z8—(C.
WERLBRIELET.

We maintain a finger on the pulse of lifestyle trends that affect our
everyday lives. By emphasizing convenient and user-friendly products,
we remain a step ahead by meeting consumer beauty needs with optimal
products.

3

[Salon Sense 300) ¥YU—X
Salon Sense 300 Series

[MONSTER| YU—=X
MONSTER Series

05 KOIZUMI SEIKI Company Profile

Ea—F1—4 7B 51>+ Y7 Grooming appliances lineup

ONTRSAP— O A—UVT RS —

Hair dryers Curling dryers
O UTFA—ATPEGR AV AT 7 HER

Women's personal care products, Men’s personal care products
onNF7r40Y O R—LIRTTasv I8

Hair irons Esthetics equipment for home use

SETOEFHIERICEILT S

simple, easy to understand and

AN

[Koizumi Beauty]| YU—X
Koizumi Beauty Series

Uty ISYRIRTFYU-R
Reset Brush & Esthetic Series

ERITRLLSLERE
(AERE

We offer greater comfort and convenience to give you

better lifestyles. {(Kitchen appliances)

HLZDEECRNT TEDTERWHIBRE MBS - T 1 -
BUBFZELID NPT <KRRIBEUCEGZEBRFEL. [FEUL

EDRELDLSUDIREIZTO>TVET,

Kitchen appliances are essential to our daily lives. We have selected a
wide variety of high-quality products that excel in terms of functionality,
design and convenience. These products are only available from

specialized domestic producers who have acquired extensive expertise.

As a result, we help realize a richer and more enjoyable way of life.

KDOBEEPTSETDKEUZERE
(BE/Bm)

We contribute to more relaxing and comfortable
lifestyles. (Audio products)

KDBEDUVEEFICRNEBVAVEESE(F, #ALE T T A 2D
RE/ND YV AZERICEARZT>TVED,

As well, we carry audiovisual equipment — essential for our moments of
relaxation — that reflects the optimal balance between function and
design.

O RE—TM=RI— OF=TUN-RAI— oF—TILVY 34Ty hH—

oZFY—-Ya-—Y— eFEHH o R—9TWAF—-L740Y

Juicer-blenders Pressure cookers Portable steam irons

Smoke-toaster ovens  Toaster ovens Microwave ovens Rice cookers
o HIvFVTe—9— eHTULBN 0 2=FA=N— o BBHLEH
Induction cookers Induction cooking pots ~ Soup makers Dish dryers

oLI—RFL—v— oCDYRFTL oCDIIYHt

Record players CD players CD/radio/cassette players
oSIUS O JAYUARE—H—Y AT
Radios Wireless speaker systems

DKW EZE DS UZERE
(ZEiEm)

We offer products providing comfort in all seasons.
(Seasonal products)

FEEEORBEEZFHIEAEIC.IJV-VTEHEIR. ZLT
AL HRETHDIEMIKRIBEMER - T - TEICETDNS

ERUICARORFAT. [REZEEDRERIZT>TVET,

As we seek to enhance the comfort of our living spaces, it is essential
that we focus on clean, safe and energy-efficient appliances. With the
development of products carefully designed to be environment-friendly,
while offering health, safety, and peace of mind, we offer products for
more comfortable spaces.

\l — 3 .
S - . = \
ZHifm 1>7 Y7 Seasonal products lineup

o A—RrvEe—5— o ESZyIE—9— e BRALT
Carbon heaters Ceramic heaters Electric stoves
o REFIIY o IlEEE CBREM
Luxury kotatsu Humidifiers Electric blankets

e BRA—RYE eIV
Electric carpets Air conditioners

<BUZEEBEMENR "B 2R
(REHREA)

More personable lighting proposals that make life
“prighter” {Lighting fixtures)

A RZRBEERRBEELEEICMIFR HT TU-CEOBLVREN OB
BTOM—9 ) I-TU2—MEEF T [BRADHNER ET>CTVET.ZLT,
LEZEOL A - MERDRLERRICHRR. ENSERREIBHTNET,

Koizumi Seiki has assembled an abundant array of lighting fixtures for
general residential use. As a result, we provide high-quality lighting from
our wide offerings in all categories, contributing to completely
coordinated interiors that reflect a variety of atmospheres. Our goal is to
take the lead in product development and swiftly identify the evolution of
variety and value that consumers seek in their living spaces.

J4 X=HREA
Koizumi
lighting equipment

EAREA 51>Fv 7 Lighting equipment lineup

OLEDY—UVTSAk @LEDRVT UK o LEDE#EREA
LED ceiling lights LED pendant lights ~ Standard LED lights

OLEDEBRIVR
LED desk lamps
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Overseas Manufacturers and Their Brands

HARD~<—rvh

ZHLWTS

Introducing new brands to the Japanese market

BL4DL5LZELE .- - HRD [Em] ZieE

We take pride in offering “world-class products par excellence” for greater enjoyment of everyday life.

YR

PHILIPS

2RI T 7N IDBEEEEYZ
REDSAVFv I TEEALTVETD,

We present a great lineup of products
that represent the confidence and pride
that comes with being the world’s top

¥

seller.
- |
Yovs7— EHEISY vr—N— FEr= e JIWFFavii—
Sonicare electric toothbrushes Shaver Ultrasonic facial massager Food chopper
Vidal Sassoon E”e,.ylle[
Grooming Appliances
SASSOON HR160AEULTEENTL
BEMXSAhDITO-NILTS
FODMERERD SEENIY—ILT iy
YOYVDORIAU YT EFEIC,

We offer grooming products that incorporate
the experience and expertise of pros for easier
salon styling.

This popular global brand of
batteries and lighting products

is sold in more than 160 countries.

T-fal

AEARCARREEEUD & =
RERBORELCPATLE L .

RWZ323%70—-NILITSUR, i

This global brand includes full-fledged N
product lines encompassing kitchen P
appliances, and other household

appliances.

2@ o R R I./_
Nestle.

Good Food, Good Life
EEINDIRE-RR- VTR AEEELT,
HERBREBHERHRE1MICHR.
AR I-E—DNAF=Z7E0LT
BEICEBELTVETD,

Known as the reliable Nutrition, Health, and Wellness company,
Nestlé has grown to become the world’s top company in the food and
beverage industry. In Japan, Nestlé is known as the pioneer of coffee
machines that use coffee capsules to make coffee.

BaByiliss-

I—-OvNTRFFOBIFORIAIVT
V—)LEULTESE, 201 3FICHRYDA —bA—Ib
7AOV[REURTO ZSH—ILIEHFELTWVET,

In Europe, BaByliss products are used widely as professional styling tools.

The company released the world’s first fully automated curling iron,
“BaBylissPRO MiraCurl,” in 2013.

*BRITA

soEREEIC iy Mg kEEsnL. cosHc Ul Ul
BIFBIFR/—hELTHRNOICHSNTVET,

Since BRITA invented the water filter jug 50 years ago, it | l
has become well known around the world as the expert has? 3
in its field.

'NESPRESSO.

FRATLYVIF1986FICHT LR
dA—E—YRFT LZEFHT.
REHF2NETERZRHML.
—MRREE. JEH. 4 T« RIREBXK
THEVWIRZET.EIXIMHK
LTWLET,.

Since its first introduction of simple but
innovative capsule coffee system in 1986,
NESPRESSO has been increasing users in
more than 60 countries worldwide.

s

(BLACK+DECKER)

BETEPIV-ZVTY—ILZHHETS
J0-NIiEEBRE TEHRNLGRE
FHAVBHRAZETHEVIHEZST
W&,

As a global corporation that develops home
improvement products, including power tools
and cleaning products, BLACK+DECKER's
high-quality, innovative product designs are
highly regarded around the world.

Cuisinart

ZLDELHIERNRHBEED
TSUR TI—RTOBYY—P.
TyvFVI TSI - HREE b}
TRERLTWVET,

As a brand trusted by many renowned
cooking experts, Cuisinart’s kitchen .
appliances, such as food processors

and blenders, are used daily around the
world.

P
Miele
RAYTIEERBDISVR]IC
B, 54 TR A IVICE IR
ZRHELTVET,

Selected as Germany’s best brand in its

history, Miele offers vacuum cleaners
that are perfectly suited to your lifestyle.

s

A

=

KARCHER

BRESBOEFRN T TS UR,
AF—LIU—F—-BEKPHKIE
EBRATE IERMZERERIC
BAH FERDSA VTV T TRE.
With its steam cleaners and pressure washers,
this leading global brand of cleaning equipment
offers a full line of household cleaners
incorporating technology developed in the
industrial market.

Ml

AYG - RYYHR—=/)N—RUwF
VAT LEERLTH ST,
STRURDELTXUIHN
EHRTI,

A century has passed since Melitta
Bentz invented drip brew coffee filters.

Today, Melitta coffeemakers have
grown to dominate the world market.

+~>DOMETIC

B ORI T, 51000 E =
M EDBEZICHERD A 25—
ZHRBIFLTVET .

With its proprietary cooling

technology, Dometic provides a

genuine wine cellar experience to

consumers in more than 100
countries.

\d
D, aa

ROBOT
AR —hT 71V RIEHKEEE
ERLEORYNIU—F—
=R,

We developed a robot vacuum cleaner that can be
controlled remotely using a smartphone.
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EBAX—A— TS5V REZDOHE

Japanese Manufacturers and Their Brands

i DAK DR LT 20 I LW lEZ 7 5

Finding new value from the original function and usability of products

fERAm

We offer lifestyle-focused healthcare products to promote a healthier way of life. — Healthcare appliances

OMRON

P—=LEXNSIAVNINIALTET,
EEBRNUI—-Y3aVTHEEEIC
BIFBFETEAGIMESZECH.
TFIFRRRIEBERHMLTVET,
We provide a range of simple and convenient
healthcare products for daily use. This device is available in a
variety of models including a cuff type and a compact type.

TANITA =

RIEDRREEBEDO/N—bF—ELT
ROEBOEERLET 9 =5 [ FHEME
ZZOHEERETTY T 7 H5RNoZE

EOTLET,

A body fat monitor scale is a useful scale

as a partner for family health checks. Tanita has the top share
of body fat monitor scales in the world.

TOTO 5 é\

SRR EETIIR/VY I 7S
RETRFTEHRFEAN3000HE5%
R (20114F) . D# 2Ly hDEHR
[FTOTODESREIETY

TOTO has a large market share of warm-water washing toilet
seats commonly known as “Washlets.” The cumulative total of
domestic sales exceeded 30,000,000 seats in 2011. “Washlet” is
TOTO's registered trademark.

ALINCO

RRIEE. 91Ty b BREAEUNS
BUETOERZ M —FILICERALTVET,
We manufacture and distribute a wide
selection of products that promote and assist
health and well-being, weight-loss, physical
fitness, and mental healing.

o

FHEDBH LN BEN RS UZRSE

sodastream

WRPDORECBE7EY v MLOREKZE
RIFEULTVSHFNOINREK TSV RTT,

The world’s top carbonated water brand, which
distributes 700 million liters of carbonated water to
households around the world every year.

SUNSTAR

HENWTRRERA—SILT 7RHEE
FFELTLET,

Sunstar develops unique, high-quality oral-care
products.

(v szt

ANC DB DRRICHM Y SEERDORRZE
BiELTWVET,.

PIP Co., Ltd. will continue to contribute to people’s
physical and mental well-being.

Cleansui

REMSKSEEELT, SUEHE ’ -
-

EFRBEIWICEMLTVEST,
Cleansui will continue to support the
development of a richer living environment by
manufacturing home water purifiers.

y A 5
o=y ¢
RURLLE, B OFMFHEE Ty F,
NZEY OERNGEEERZT > CVET,
Since its establishment, Arromic has been

developing original technologies and offering
innovative products related to the kitchen and bath.

-SRERE

BLDKEDITATLDRMZBLT,
AEKDBENSHDEEFRZRBEURITTVET
By distributing various kitchen and bathroom products, we will
continue to devote ourselves to building a better, more hydrating
relationship between people and water.

FLAX
REEFAKFRKBEEROEBERAEZITOCVET,

FLAX designs and develops hydrogen water-related
products for households.

LDHEDLST[RE-RDLT, | —
A EKRUWRAKIZSEBIFLT |
V&9,

jWater We \{vil\ invariably continue to B

distribute safe, reliable, and L}
delicious natural water. e

g&ﬁﬁ%lt IJFI-kU-F1UT

EFEZREICTIRERAR. EERERRED
AREREZETV MRSEICHELTVLET .
Synergy Trading Corporation develops household goods and

home equipment that help us create a comfortable living
environment. It also exports its products overseas.

BAYIOBFINITSVRELT,

" :I

( WEBFTHISICT D> E@BE

\ RIHLTVET,
VP Japan is Japan’s first electronic

VP Japan cigarette manufacturer that distributes

elaborate and carefully crafted products.
FPORRTICEET D

HOSYNERE
BZ<WMIFEO>TVET,
We carry many products of

outdoor-related brands.

We offer greater comfort and convenience to give you richer lifestyles. — Kitchen appliances

Paloma _

HRGHB-HZAF—TIL

Jv0-HRIREREZIF 8D

KREANSEBHET.
HABEBEDREX—H—ELTITO—NILICEFHELTVET,
Paloma is a comprehensive manufacturer of gas appliances,
which operates globally. Its products include gas hot water
heaters, gas tabletop cooking stoves, and gas rice cookers for
both household and industrial uses.

BINELDBEDLSEULZRE

STIGER 7zrumsscssy. .
EFIv— IR v—.

BIRYS FABRERE  MAINEREZEBLT S /

BRES SERSZRELTVET, ;

From glass-lined air pump jugs to electric rice warmers, electric rice cookers,

electric water heaters, and various other cookware, TIGER continues to
provide comfort and convenience with its unique household products.

marukome
EBRREVSBHZERFOMFHLANILT =
SHEIRFENSHEHEFELTVLET,

Marukome disseminates the benefits of fermented foods b4
from their offices in Nagano Prefecture, Japan, which boasts ey
an average longevity amongst the longest in the world. LB

MR By e remo -
A=H—EUTRIE. BRINTEES \
A=N—DIRIZEIILTNE T,
In 1896, Satake began operations as Japan'’s first manufacturer of

automatic rice polishers. Today, the company is well known as a
comprehensive manufacturer of food processing machines.

scancooL

SVBHS #ROmSI kD 3e0EE5S
FUEEHNS . BEDTHENRHZEHDZ TP
NSE BN —XITIHITNEFT,

Scancool is all about serving market needs as they supply world

markets with the best-matching products from Japan and elsewhere,
and provide the Japanese market with desirable products from around the world.

EEREFB-EF1UT 4 - RERSE

We contribute to more relaxing and comfortable lifestyles. — Seasonal products, Security equipment, Household appliances

HHRTEINTIOHNEH,
TOYOTOMI Sammns sy W
BRBEX—N—LUTRICEREU—RLTLET, |
A household appliance maker offering its products in
more than 100 countries, Toyotomi has become an
industry-leading maker of kerosene heaters and household appliances.

AFURTHELTESE, —
Aloddin Fosrasiezsrcsors =

DOEFZRDEITTVET .
Since the company was established in England 85 years
ago, we have been keeping people’s hearts and bodies

warm with reliable, high-quality products.

o sy THRLE-BEICBNT, —
WABRAR 55 ansorns
{HHEIC, DRI JHOY—EREMEHEDET

RBHULTLETD, -

In the energy sector, Osaka Gas supplies gas and
electric power as well as gas appliances, facilities and services.

dZazs—vaveteFaUF«OEl
TRONVESBIFURIFTVET .

With more than 70 years of experience offering intercom equipment, Aiphone
has earned the public’s trust for its communications and security technologies.

JAGUAR. =grm)
BEH=YY, AVE1-IZVV RRI IV RE §
RERZYVEN—FIVICEBELTLET, o

We manufacture a comprehensive selection of household sewing machines,
including electric, computerized, and embroidery sewing machines.

Sk ks a4t
TSAFYIERRE - WIEZ DOMOYEEZLET DT,
BEHIHRBEERELTVET,

Sekisui Jushi Corporation develops unique products by
combining plastic with other materials such as metals and fibers.

—_ =, {70%IChioT
AR Im

]
hix=-F%x .
1918F DA ERI DN SKFRAE A —H— Sf Mg
EUTAI%, @,_-_;_g_ 4
We established our business as Japan’s first fire e
alarm manufacturer in 1918.

SATOSHOJI
FUDFILOBRBEFUD. FyFY DT, RE
YT SRR ERUR S TUET

We deal with household goods, including original
products, kitchenware, and home electric appliances.

ANER PTE P

LY I T—RDINAFZFEUTIRIEIC
PEUSRBERMEEEZRBELTNE T,

As a leading manufacturer of range hoods for

stoves, we continue to work toward creating an
environmentally friendly and comfortable living environment.
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Koizumi Seiki’s Strengths

- 9) Iljou ;‘J_ij One-stop Provider of Customer Solutions

SEFEmAEHEBED/INDTT,

RIBIRFTIIZE DI ZRE.

Proposal to create optimal stores with an abundant selection of products

and unique know-how

I REEXR-TUHEIA0—2XADIMX=

Flow of Koizumi’s unique system that offers business proposals and follow-up sales support

FTEWBE DG - FREDFER
B4 DREFBOPHS., SEREED
FUBOND REERRLET.

Identification of POS troubles/issues

We identify troubles and issues that the
customer has at their point of sale, from
our daily sales activities.

HREE TN E
FUBICRELY — VDB EZIRTEL.
WERUBRZEERELET,
Verification/Improvement

We verify the effectiveness of the

tools we proposed for the customer’s
point of sale, to reveal improvements.

HRIRTEZA DR
FYFRVRHIRDY—ILT
VU1—Y3aVFBWENEERAFET .

Rapid deployment of tools to sales outlets

The developed tools help the customer’s
point of sale to offer solutions.

YUa—v3avYy—)LORFE
FEUIBDREZRRT BIcHD
KUMRNIRERIRY — L%
FUTFIUNTHRE-HIELET,
Development of solution tools

We develop and supply effective sales
promotional tools as required that
resolve the customer’s POS issues.

KOIZUMI LIFE SOLUTION 2017

@ #8E&ES{t Reception

@ IEEZFEEJ'— 2 Beauty care products booth

09 KOIZUMI SEIKI Company Profile

IMBEDEEZEDRIN

BEEE L DEE

(1B EHR)

BB OREEHAAT /T,
A XAZHBEDERY AT LT

AE—F AR BRI EFVET.

Communication with concerned
departments (Information sharing)

We feed back the customer’s POS
troubles and issues to our offices and
speedily share information within our
company via our own information system.

BEOSDOOIVESRT
RBRRIBODIFET,

Q GRT—IPI A L —BEEERA RRX

O LEFEDWIZRRY BIcCHRL IR
ERZEEEJF TR —U—{t

© EEEDND ZHRT D2ENERE
ENZHTI dAREESIEDED

O BRSLVFHEOLY 17 IVNAES ZER

O fhDETE - EREDYIW OVFTY FEER

We put proposals together based on
5 unique concepts below.

@ Building product lines that tap into seasonal
themes and current consumer trends

@ Creating a storyline of how each product solves
consumer issues

© Pairing primary products that solve consumer
issues with supporting products

@ Making products and points of sale visually
interesting

© Using solutions and sales approaches of other
industries and business models

@ EEEEJ—X Heating products booth

KOIZUMI LIFE SOLUTION 2017 D5EWiFZiREKL

POS proposals from Koizumi Life Solution 2017

B&oEF T UIC Special Day Cooking

Slightly stylish cooking for special occasions

R—LN=F4—BRET VWFEBICBEO>TVBIED
AZA—[CFPLVIULEVWAZTR— T ZERERSE.

We proposed products for people eager to try cooking menus from
trendy restaurants for private parties, etc.

©000000000000000000000000000000000000000000000 o

©000000000000000000000000000000000000000000000000000000000000000

o2& . IvVadf! go& . FrLvI!
Enjoy yourself more! Be proactive about trying new things!

KIFRRUCRIR—Y S A TERDBD Y ZTEIC,
ZNZENOF[ICEDR Y R—MEREHAY -V ZRE,

We proposed interest-specific products and applications for elderly
persons who aspire to a more rewarding life via sports.

@ ERAND FNAAKER
Roppongi Station,
Tokyo Metro

=

@ KRt 8% #MER Umeda Station, Osaka Municipal Subway

VWWRIZF Y chT bos1VRI EFCBNS!

Earn more “Likes”! Hacks that improve your use of Instagram

[ERY I [TREER] B BRI T Bo& EFIC
AXRBETBIHDYR—NT AT LZEYTT YT,

We showed various items for taking better “selfies,” “travel photos”
and “pictures of your room” with a smartphone.

wRiEsyE
g;%.s=c4yquﬁksnbr

o

©00000000000000000000000000000000000000000000000000000000000000

EHLeENL
Attractive ¥ Cute

BV TN EZFRBETEHV EZANEVLED
TNV EYR—NIIEREFAY -V ZRE,

We showed products and applications to help women look “cute”
and “attractive” for matchmaking events, dates, girls-night-out, etc.

B Dy
—
SOBE - Ll

Ll A
1. Lo
0y )

EReEhL

PO KOSE €0 i LRINA

@ HEEER—F KOIZUMI (1) Mercedes-Benz  Samantha Thavasa

s
Corporate sponsors
board

@ J—HE
E1—T(BROYYFESSA
Booth
Beauty products for visitors to
touch and try

KOIZUMI SEIKI Company Profile 10
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Koizumi Seiki’s Strengths

347\“50),@&?-—573 X#@i}rﬁ,jj Sales and Distribution Capabilities

Rt 2HPDEEFR. 8D EFEFRZHLRIC
BIIFRFTTHZBERUTNVE T,

We have a solid sales network consisting of our headquarters,
2 business offices and 8 sales offices.

I REMREY I —ZRAZNZNCEASE. [Z2 - R QR [CHBBEILET

We operate large distribution centers in each the eastern and western halves of Japan, to make sure that products are delivered safely, swiftly and without mistake.

ERRELR
Distribution bases in Japan

Q HLIRE KPR

Sapporo Sales

EEEEXRM

Kanto Area Sales Office

mEEREYYI— IS E=E S

Nanko distribution center Sendai Sales Qffice

.
Q
N
C
£

tt Saitama distr
Head office HIN=ES
Okayama
__ Sales Office
LEE%Fh At
Hiroshima Sales Office Hefd office
mmzn Q

Fukuoka Sales

om“ev EEERtTYI—

anko djstributi

BERs=gm Q@ N
Kagoshima Sales
Office - BEEGEYI—

Saitama distribution center

4 A= DBN R

Overseas business development

A R=DEI R R,
SH(C2O0-NIVIdTa—ILRAE
HAUTWET

Koizumi’s business expands into a global field.

INRAE IS BARBDBE S ZRHBLEL. BB [IR
pigs (&) ARAT . pE - R [FIEE CRI) BEER
KB ZRR(IC, PITHEEANDOIAXZERORZTE LU
KOIZUMIZ' SV RDERAII R ZEIELE T,

We have already taken the first step toward expanding business around
the world, by establishing Koizumi Seiki (Hong Kong) Limited and
Koizumi Seiki (Shenzhen) Limited to sell Koizumi brand products and
make our brand more widely known throughout Asia.

11 KOIZUMI SEIKI Company Profile

34X‘E®'|%E§Ejj Information Systems

ADHEBNDOBEVWEEREGEIRICEDT.
FLyIHBROBHRY AT LAEFECRUHBATOET,

We are engaged in the development of a knowledge-sharing system
that capitalizes on two business resources: wisdom and intelligence.

I REBE-TUBI+0—ZXZADEEEY—IL
Our sales support tools offer business proposals and follow-up sales support.

HEE 5k &IFEDI (Electronic Data Interchange) ZFIRL.
EERILICR DI EE IR AT vV ADIKRZH>TVE T,

We communicate with our clients and business partners, using HRZERRZh RHER

“Electronic Data Interchange” (EDI) to keep in close touch with them and Sales Success Managemenion
Stories - S Conditions

to be accessible to broader business opportunities.

21— VNT—RRESEAHD M \\
SE(LEEIETFLYVBRYZTL )

& General Reports
Our knowledge cultivation system highlights our employees’
abilities with the aim of developing highly skilled personnel.

Promotional Status

TPV RF LOEILICITUT, ZNEERT B A DEBH A\ / B
BHRTT.A5RHEORECRERES VL. 7Ly N——t Ao

VAT LCKI A DBERICEHILTVET,

Employees are an important aspect of the application of IT and IT systems
as they continue to evolve.

We focus on training personnel with our knowledge system focused on
employee development.

FUN=)
TAT TR FrERY b

Proposals for Doci it Cabinet
Campaigns & Ideas e

]/{7{‘50);%%*%@73 Quality Management

FHE-EEHE — TDINTOTOERIC
[9ZUFT4T7 =AM DBZHREIVNTNET,

Our philosophy of “quality first” remains alive in all our processes,
from development and production to consumption.

AE=FA BRI EEEIC KD BROABL T BN BRREZSEITLET

Ensuring consistent quality through rapid communication and information-sharing.

BEEVNENEEREICS TDICAIRI & IR TAEEFIE-
DE/[CHTBEZFE. DRICZTHSIBEIET. BN REUL R HREORSMEER

. o  —u Process valuation & Rroduct safety and reliability
B BEEERT BHHELT AL—F B HEEEE N

3 rEC CIE =T Ay

@E%B(‘:{L&jt\ ’D*a[L_ ﬁ%ﬁ@/\ﬁ'ft%[gbw)\ 59“78\(_35 IJDDE{%EEW$UODE$E§ \ E%E"Jﬁg{%%ﬁ
(:ﬁﬁb\ja:ﬁl% tﬁlt\%a:)\@(j bgfjo Our Quality Assurance System / Comprehensive quality assurance
At Koizumi Seiki, our philosophy is to offer products that contribute to an EEFORREE Quﬁﬁﬂﬂon E{b«oa’lzﬁ‘m
active and comfortable daily life. With a system that delivers both quality I (2 ) it o

at the planning stage Ihirparty . Quickresponse
and character, we supply reliable products through timely collaboration certification testing lab

and information-sharing among all sections.

y ~ B —— p— Vs - y
EEFREREDS BERE-BE - - ( PIRESEEEIC [ EANEX—H—D
FBEERIE usaLcssRERE | GE RELAH] BIL T DREH IRoSHTBEE
Design review and verification Design and quality review Q“a”% Assurance Analysis and investigation Processvaluation & product review:
{_of planning and development / | for mass production ystem _of failures and malfunctions ) | for relevant plants
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Koizumi Seiki’s Strengths

ZI/(Z“EG)AMjJ Human Resources

INRAEZEClF BHIFMBEANDEZRIETIHEILEATVNET,

At Koizumi Seiki, we look at our company as a platform for our employees to realize their dreams.

HLZDAEICEREPOREULHF D HHINTND
[[@B<< T BULLT. AELTELVL. DKL TBZEHITY

Koizumi Seiki is a “strong, people-friendly, interesting,

fun and vibrant company” where work is exciting and rewarding every day.

e
Kazuki Amemiya
RAFEESRE0

Kansai Sales Department

INHFLDIESE
BANBORRLER)
What | do
“Propose and sell electrical products”

REBERELT A ANV VI AR P ICBRHRZERTI HEEZLTVET,
RIS P—EVEBEBRBNSI—E—A—N—EVSCABERELGE
BLRVERERVIR>TVET . HLDEE TRSIENNELL TV SES
PERZEBELC. ZTOMEZMRIDCHDREMEXRZITOCVLR
T FRCBALLEGZ 1 B8 THELTTNDLDICT BIcHDITIIGEH. 751
BEESENDOERENDEFICIT>TVLET,

My job is to sell electrical products to large volume appliance stores and
discount stores. | deal in a wide range of products from beauty care
appliances like hair dryers to kitchen appliances like coffeemakers. Every
day, | find out which products and what information my customers want and
make proposals that fulfill their needs. Then, to help them sell more of the
products they introduce, | set up their point of sale and instruct their sales
staff on product features.

MS IR

Reina Akiyoshi

RARE =0

Kanto Second Sales Department
INHFhDILESE

[REHEDEE RFTEFRNDIRE) |
What | do

“Sell home appliances (propose products to retailers)”

BRECHIREBEWEKICIRFTREELLTIEANA—D—DEREEH
DKOIZUMIERZRFT T 2EXEZLTCVE T HUGE. BFEaEmh T,
FNELDERZESBICBEALTVRIFREIOEmRLTVET . SEFHICEA
SNEERBICALTRE. —RHEEEDAICEREZEFICH>TWVREIFDLD
FEBDKUPZDAY T Y AL TRICEEZRADIRVFESICLTVE T,

| sell products of our own brand and those of other manufacturers whom we
represent, to home appliance stores. Whether new or existing products, my
goal in talking business with customers is to get them to introduce more
products. | also set up the customer’s point of sale so that consumers are

more likely to be interested in the products and then maintain it so that it
stays fresh-looking all the time.

@ TR EEF — L [Koizumi/J\BT]  women’s marketing team “Koizumi Komachi”
Koizumi/NBT& (& D1 REERDORBEZLIZLDBBRICRFANTHSRADLD. BENSRIESE T HRERKD
2T SVRICLTCVL e BB DEREMR CREUCHANDLZERREF — A TY , [RIEZHEICI ZERS TRD.,
[TRADATA A BT TN RE RIENBBIRZEF — LA TEFELTVEET,

Koizumi Komachi is an interdepartmental marketing team of women tasked with making the Koizumi brand known

and liked by a greater number of consumers. By taking a logical approach to feminine sensitivity, these women
transform esthetic sensitivities that define things as “cute,” “tacky” or otherwise into concepts and products.

13 KOIZUMI SEIKI Company Profile

chAY #&75

Ayano Nakamura
REBEERIBTHI—T T4V TR
Sales Advancement Eastern Sales Division
N TS
[BEROEXFREAFERIEED
A—H—BROI—TT1V7]

What | do

“Market beauty care products of our own brand and those
of other manufacturers that we represent in Japan”

BRLESUVSTENDON ZER FUBRERDE2. TS VREM-
BRDORIZLABDIEHRYGIEBTHATOERMBR PERLHETD
BRUBROITV. ENTVEEG IKUERLCBHIAENSZERT
WEFT FLEROBABR CTRELCYD BRI, BRI ALT
KREHTVWBHHEZRDEETHEULIRLUET,

I look for ways to sell products. While that includes making POS proposals,
| also explore sales strategies from various angles and, because it is an
important part of my job to promote the brands we deal in and convey
product benefits and features, | give product explanations both in our
company and at the customer’s place of business. Another part of my job
that | like is to set out the products the customer has selected in their store
and then watch shoppers buy them.

Pk 5

Takamasa Itou
B
Products Administration Department
INHTLDHLSE
[T4Vy P AEROEA RIS EE-IR5E - EE
4 BEO—EDEE)
What | do

“All operations for moving Philips brand products: procurement,
sales promotion, sales and inventory management”

OB 2ARECE IV T ADEBER Y1 —/\— BEEW S SVEE(IC
FoTHY . VT —N\N—FHFEI T 7No. 1. BT SVIFERNO. 1D TS
VRTYT . ENTORAE - FERAEZE LIF2 DRz Ty S RERBHEL
BECRBLCVFIHRNTHIEBVFT LEBEZEBFTHY. PULVE
EERZERUCEBICRIBEATOET,

My product division mainly deals in Philips electric shavers and electric
toothbrushes, and its shavers hold the world’s No. 1 market share and
electric toothbrushes are the No. 1 brand in Japan. We discuss the
measures to raise awareness in Japan with Philips and communicate them to
sales divisions. We have set the highest sales target in the company, and we
are working on business with personal satisfaction and a sense of
responsibility.

@ HHLLEENDZ—FT (27
New product planning meeting
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Corporate name
KOIZUMI SEIKI CORP.
Chairman & CEO
Ryoichi Matsumoto
President & COO
Yuji Tanaka
Head office
3-3-7 Bingomachi, Chuo-ku, Osaka
Establishment
January 19, 1989
Capital
¥593 million
Account settlement
Once a year, end of March
Type of business
Planning, manufacture, and wholesale
of electrical and household appliances
Employees
324 (as of March 31, 2017)

%%P\]g Business Scope

Stockholders
Koizumi Sangyo Corp.
Koizumi Seiki Employee Stock Ownership Plan
Mizuho Bank, Ltd. / Omron Healthcare Co., Ltd.
Tiger Corp. / Toyotomi Co., Ltd./ Paloma Co., Ltd.
Bank of Tokyo-Mitsubishi UFJ etc.

Main Banks
Mizuho Bank
Bank of Tokyo-Mitsubishi UFJ
Sumitomo Mitsui Banking Corp.

Directors
Chairman & CEO: Ryoichi Matsumoto
President & COO: Yuji Tanaka
Managing Director: Mitsuru Nagashima
Director: Tadashi Hashimoto
Director: Katsuhiro Sawai
Director: Nobuyuki Nakahama
Corporate Auditor: Yasuichi Shimada
Auditor: Masaharu Yamamoto
Auditor: Takehiro Oishi
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Customers Affiliates

Electrical appliances retailers
Home centers / Discount stores / GMS
Drug stores etc.

Suppliers
Philips / Paloma
Koizumi Lighting Technology Corp.
Omron Healthcare / Groupe SEB Japan
Nestlé Japan / Tiger / Toyotomi / TOTO
Tanita / Alinco / Karcher Japan
Jaguar / Aiphone etc.

ALPHAX. KOIZUMI CORP.
Koizumi Seiki (Hong Kong) Limited
KOIZUMI SEIKI (SHENZHEN) LIMITED
Koizumi Sangyo Corp.

Koizumi Lighting Technology Corp.
Koizumi Furnitech Corp.

Koizumi Logistics Corp.

HELLO LIVING Co., Ltd.

Koizumi Insurance Center Co., Ltd.
Koizumi Co., Ltd.

Koizumi Apparel Co., Ltd.

Koizumi Clothing Co., Ltd.

JAX=T S V/REROERE.

EN-SEN T

Planning, development, manufacturing and sales of Koizumi-branded products

(ERBIALRZTSVREER) Our original brand products

AP RSAV— - A77A40Y - H—UITRSAV—-TRATRE-
BRAN—D -REFISY -BRER-FVAH-IF7IV-
F—TVN—RI— - ZFY—- 740V -COSIF - FIINF =T« F 1

Hair dryers, hair irons, curling dryers, beauty home appliances,
electric stoves, luxury kotatsu, electric blankets, foot warmers,
air conditioners, oven toasters, mixers, irons, radio/CD players,

digital audio devices, etc.

FoaFIISYREROH

Wholesale of manufacturers’ brands

(EREEX—N—I'SUR) Specialty manufacturers, brand products

T4UwIR-NOX - DA XZ@F-A L0 NVRT T -
TW—ETIvINY - RAVBER - IAH—EEMR - NI - TOTO-9=9 -
FIWA VD TIher—IvINY - T H— PARY 18 E

Philips, Paloma, Koizumi Lighting, Omron Healthcare,
Groupe SEB Japan, Nestlé Japan, Tiger, Toyotomi, TOTO, Tanita, Alinco,

Kércher Japan, Jaguar, Aiphone, etc

WSS ES#R Trend in Annual Sales

838{EM 8581&M

¥83,800 ¥85,800
million million

900f8HM
81980 ¥9o§oo
¥81,900 million

million

H26EE H27EE
2014 2015

H28EE H295E
2016 2017 (5tED)

B ERAIMEA Sales Breakdown by Product Segment

REEMRIASE

Home lighting products

S8 -EFaUT AR
Sound / security products

IR VER
Seasonal products
¥7,289 million 8.9%

f2EREE
Healthcare appliances
¥ 15,889 million 19.4%

ZDfth Others

¥3,276 million 4.0% \ ¥2,866 million 3.5%

¥245 million 0.3%

BEEHE
Grooming equipment
¥ 26,200 million 32.0%

RIERT - REMD

Kitchen and household appliances
¥26,126 million 31.9%

ISO14001353 SE X 17 (& 1)
F224F (20104F) 98278, A5 NTISO1400153EEEE L.
BIESHERICEEBICRBATEIET.

1SO 14001
E02-280

ISO 14001 Certification Acquired (Head office)
On September 27, 2010, ISO 14001 certification was obtained at the site

FECISTERED iR of the company’s head office, and further efforts by Koizumi Seiki to

reduce environmental impact are under way.
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